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PART I

ITEM 1. BUSINESS
OVERVIEW
The Company

News Corporation (the “Company,” “News Corp,” “we,” “us,” or “our”) is a global diversified media and
information services company focused on creating and distributing authoritative and engaging content and other
products and services to consumers and businesses throughout the world. The Company comprises businesses
across a range of media, including news and information services, subscription video services in Australia, book
publishing and digital real estate services, that are distributed under some of the world’s most recognizable and
respected brands, including The Wall Street Journal, Dow Jones, The Australian, Herald Sun, The Sun, The
Times,



Select Market (“Nasdaq”) under the trading symbols “NWSA” and “NWS,” respectively, and CHESS Depositary
Interests (“CDIs”) representing the Company’s Class A and Class B Common Stock are listed on the Australian
Securities Exchange (“ASX”) under the trading symbols “NWSLV” and “NWS,” respectively. More information
regarding the Company is available on its website at www.newscorp.com, including the Company’s Annual
Reports on Form 10-K, Quarterly Reports on Form 10-Q, Current Reports on Form 8-K and amendments to those
reports filed or furnished pursuant to Section 13(a) or 15(d) of the Securities Exchange Act of 1934, as amended
(the “Exchange Act”), which are available, free of charge, as soon as reasonably practicable after the material is
electronically filed with or furnished to the Securities and Exchange Commission (“SEC”). The information on
the Company’s website is not, and shall not be deemed to be, a part of this Annual Report or incorporated into
any other filings it makes with the SEC.

Special Note Regarding Forward-Looking Statements

This document and any documents incorporated by reference into this Annual Report, including “Item 7.
Management’s Discussion and Analysis of Financial Condition and Results of Operations,” contain statements
that constitute “forward-looking statements” within the meaning of Section 21E of the Exchange Act and
Section 27A of the Securities Act of 1933, as amended. All statements that are not statements of historical fact
are forward-looking statements. The words “expect,” “estimate,” “anticipate,” “predict,” “believe” and similar
expressions and variations thereof are intended to identify forward-looking statements. These statements appear
in a number of places in this document and include statements regarding the intent, belief or current expectations
of the Company, its directors or its officers with respect to, among other things, trends affecting the Company’s
financial condition or results of operations and the outcome of contingencies such as litigation and investigations.
Readers are cautioned that any forward-looking statements are not guarantees of future performance and involve
risks and uncertainties. More information regarding these risks, uncertainties and other important factors that
could cause actual results to differ materially from those in the forward-looking statements is set forth under the



advertising marketplace, Wireless Group, operator of talkSPORT, the leading sports radio network in the U.K.,
and Storyful, a social media content agency that enables the Company to source real-time video content through
social media platforms. The News and Information Services segment generates revenue primarily through sales
of print and digital advertising and circulation and subscription sales of its print and digital products. Advertising
revenues at the News and Information Services segment are subject to seasonality, with revenues typically
highest in the Company’s second fiscal quarter due to the end-of-year holiday season in its main operating
geographies.

Dow Jones

Dow Jones is a global provider of news and business information, which distributes its content and data through a
variety of media channels including newspapers, newswires, websites, applications, or apps, for mobile devices,
tablets and e-book readers, newsletters, magazines, proprietary databases, live journalism, video and podcasts.
Dow Jones’s products, which target individual consumer and enterprise customers, include The Wall Street
Journal, Factiva, Dow Jones Risk & Compliance, Dow Jones Newswires, Barron’s and MarketWatch. Dow
Jones’s revenue is diversified across business-to-consumer and business-to-business subscriptions, circulation,
advertising, including custom content and sponsorships, licensing fees for its print and digital products and
participation fees for its live journalism events. For the year ended June 30, 2019, consumer products and
professional information products represented approximately 73% and 27%, respectively, of total Dow Jones
revenues, and approximately 62% of total Dow Jones revenues was generated by digital sales.

Consumer Products

Through its premier brands and authoritative journalism, Dow Jones’s products targeting individual consumers
provide insights, research and understanding that enable customers to stay informed and make educated financial
decisions. Dow Jones continues to capitalize on new digital distribution platforms and technologies for these
products as consumer preferences for content consumption evolve. Digital revenues accounted for 55% and 40%
of consumer circulation and advertising revenues, respectively, in fiscal 2019. With a focus on the financial
markets, investing and other professional services, many of these products offer advertisers an attractive
customer demographic. Products targeting consumers include the following:

e The Wall Street Journal (WSJ). WSJ, Dow Jones’s flagship product, is available in print, online and
across multiple mobile, tablet and e-book devices. WSJ covers national and international news and
provides analysis, commentary and opinions on a wide range of topics, including business
developments and trends, economics, financial markets, investing, science and technology, lifestyle,
culture and sports. WSJ’s print products are printed at plants located around the U.S., including seven
owned by the Company. WSJ sells regional advertising in three major U.S. regional editions (Eastern,



MarketWatch. MarketWatch is an investing and financial news website targeting active investors.
It also provides real-time commentary and investment tools and data. Products include mobile and
tablet apps, a mobile site and MarketWatch Premium Newsletters.

e The Wall Street Journal Digital Network (WSJDN). WSJDN offers advertisers the opportunity to reach
Dow Jones’s audience across a number of brands, including the WSJ.com, Barrons.com and
MarketWatch.com websites.

e Live Journalism. Dow Jones offers a number of conferences and events each year, including WSJ Tech
D-Live, its C-suite conferences such as CEO and CFO Council, the Women In series, the Future Of
series, Global Food Forum and Barron’s Summits. These live journalism events offer advertisers and
sponsors the opportunity to reach a select group of influential leaders from industry, finance,
government and policy. Many of these programs also earn revenue from participation fees charged to
attendees.

The following table provides information regarding issue sales and subscriptions (excluding off-platform
distribution) for certain Dow Jones consumer products:

The Wall Street Journal®



These products consist of its Knowledge and Insight, Dow Jones Risk & Compliance and Dow Jones Newswires
products, which represented 45%, 31% and 24%, respectively, of fiscal 2019 professional information product
revenues. Specific products include the following:

Knowledge and Insight. Dow Jones Knowledge and Insight products consist primarily of Factiva, a
leading provider of global business content, built on an archive of important original and licensed
publishing sources. Factiva offers content from over 33,000 global news and information sources from
over 200 countries and in 28 languages. This combination of business news and information, plus
sophisticated tools, helps professionals find, monitor, interpret and share essential information. As of
June 30, 2019, there were approximately 1.2 million activated Factiva users, including both



The following table provides information regarding key properties within News Corp Australia’s portfolio:

Total Paid Subscribers for ~ Total Monthly Audience
Average Daily Paid Combined Masthead for Combined Masthead

Print Circulation® (Print and Digital)@ (Print and Digital)®
The Australian (Mon—Fri) .............. 83,684 164,968 3.7 million
The Weekend Australian (Sat) ............ 207,837
The Daily Telegraph (Mon—-Sat) ......... 167,785 87,560 4.3 million
The Sunday Telegraph .................. 299,352
Herald Sun(Mon-Sat) ................. 245,255 107,816 4.1 million
Sunday HeraldSun ..................... 295,514
The Courier Mail (Mon—-Sat) ............ 104,879 81,949 2.5 million
The Sunday Mail ...................... 228,467
The Advertiser (Mon—Sat) .............. 97,173 81,167 1.8 million
Sunday Mail .......................... 153,496

(@ For the year ended June 30, 2019, based on internal sources.

@ As of June 30, 2019, based on internal sources.

()  Based on Enhanced Media Metrics Australia (“EMMA”) average monthly print readership data for the year
ended May 31, 2019 and Nielsen desktop, mobile and tablet audience data for May 2019. EMMA data
incorporates more frequent sampling and combines both online usage derived from Nielsen data and print
usage into a single metric that removes any audience overlap.

News Corp Australia’s broad portfolio of digital properties also includes news.com.au, the leading general
interest site in Australia that provides breaking news, finance, entertainment, lifestyle, technology and sports
news and delivers an average monthly unique audience of approximately 9.9 million based on Nielsen monthly
total audience ratings for the year ended June 30, 2019. In addition, News Corp Australia owns other premier
properties such as taste.com.au, a leading food and recipe site, and kidspot.com.au, a leading parenting website,
as well as various other digital media assets. As of June 30, 2019, News Corp Australia’s other assets included a
14.6% interest in HT&E Limited, which operates a portfolio of Australian radio and outdoor media assets, and a
30.2% interest in Hipages Group Pty Ltd., which operates a leading on-demand home improvement services
marketplace.

News UK

News UK publishes The Sun, The Sun on Sunday, The Times and The Sunday Times, which are leading
newspapers in the U.K that together accounted for approximately one-third of all national newspaper sales as of
June 30, 2019. The Sun is the most read national paid print news brand in the U.K., and The Times and The
Sunday Times are the most read national newspapers in the U.K. quality market. Together, across print and
digital, these brands now reach two-thirds of adult news readers in the U.K., or approximately 32 million people,
based on PAMCo data for the year ended March 31, 2019. News UK’s newspapers (except some Saturday and
Sunday supplements) are printed at News UK’s world-class printing facilities in England, Scotland and Ireland.
In addition to revenue from advertising, circulation and subscription sales for its print and digital products, News
UK generates revenue by providing third party printing services through these facilities and is one of the largest
contract printers in the U.K. News UK also distributes content through its digital platforms, including its
websites, thesun.co.uk, thetimes.co.uk and thesundaytimes.co.uk, as well as mobile and tablet apps. News UK’s
online and mobile offerings during the year included the rights to show English Premier League Football match



clips across its digital platforms. In addition, News UK has assembled a portfolio of complementary ancillary
product offerings, including Sun Bingo. The following table provides information regarding News UK’s news
portfolio:

Print
Average Issue  Average Daily Paid Monthly Global Unique
Readership®  Print Circulation®  Paid Subscribers® Users®
The Sun (Mon—-Sat) ............ 2,740,000 1,483,991 N/A 113 million
TheSunonSunday ............. 2,188,000 1,245,106 N/A
The Times (Mon—Sat) .......... 943,000 411,884 165,493 (print)® N/A
292,655 (digital)
The Sunday Times .............. 1,673,000 728,344 203,612 (print)® N/A

283,233 (digital)

(O Based on Publishers Audience Measurement Company (“PAMCo”) data for the 12 months ended March 31,
2019.

@  Based on Audit Bureau of Circulation (“ABC”) data for the six months ended June 30, 2019.

@ Asof June 30, 2019, based on internal sources.

@ In addition to their print and digital-only products, The Times and The Sunday Times sell print and digital
products bundled into one subscription, which is counted only once, under “print,” in the table above.

) Includes aggregate unique users accessing websites and mobile device and tablet apps based on Google
Analytics data for the month ended June 30, 2019. See “Part |. Business—Explanatory Note Regarding
Certain Key Metrics.” News UK transitioned from ABC Electronic (Omniture) to Google Analytics in the
fourth quarter of fiscal 2019. Google made certain algorithm changes during the quarter that contributed to
an increase in the number of unique users reported. As a result, the Google Analytics user data provided in
the table above is not directly comparable to the data provided in the prior year’s Annual Report.

New York Post

NYP Holdings (“NYP”) is the publisher of the New York Post (the “Post”), NYPost.com, PageSix.com,
Decider.com and related mobile and tablet apps and social media channels. The Post is the oldest continuously
published daily newspaper in the U.S., with a focus on coverage of the New York metropolitan area. The Post
provides a variety of general interest content ranging from breaking news to business analysis, and is known in
particular for its comprehensive sports coverage, famous headlines and its iconic Page Six section, an authority
on celebrity news. The print version of the Post is primarily distributed in New York, where it is printed at its
Bronx printing facility, as well as throughout the Northeast, Florida and California, where it uses Dow Jones’s
printing facilities and third party printers. For the three months ended June 30, 2019, average weekday
circulation based on Alliance for Audited Media data, including mobile and tablet app digital editions, was
418,503. In addition, the Post Digital Network, which includes NYPost.com, PageSix.com and Decider.com,
reached approximately 101.4 million unique users on average each month during the quarter ended June 30, 2019
according to Google Analytics. See “Part I. Business—Explanatory Note Regarding Certain Key Metrics” for
information regarding the calculation of unique users and note 5 in the preceding table regarding algorithm
changes made by Google.

News America Marketing

News America Marketing (“NAM?”) is a premier marketing partner of some of the world’s most well-known
brands, and its broad network of shopper media, incentive platforms and custom merchandising services
influences the purchasing decisions of online and offline shoppers across the U.S. and Canada. NAM’s marketing
solutions are available via multiple distribution channels, including publications, in stores and online, primarily
under the SmartSource brand name and through the Checkout 51 mobile app.
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NAM provides customers with solutions across the shopper’s path to purchase, focusing primarily on the
following three business areas:

e In-Store Advertising and Merchandising (53% of fiscal 2019 NAM revenues). NAM is a leading
provider of in-store marketing products and services, primarily to consumer packaged goods
manufacturers. NAM’s marketing products include at-shelf advertising such as coupon, information
and sample-dispensing machines, as well as floor and shopping cart advertising, among others, and are
found in thousands of shopping locations, including supermarkets, drug stores, dollar stores, office
supply stores, mass merchandisers and specialty stores across North America. NAM also provides
in-store merchandising services, including production and installation of instant-redeemable coupons,
on-pack stickers, shipper assembly, display set-up and refilling, shelf management and new product
cut-ins.

e Home-Delivered (41% of fiscal 2019 NAM revenues). NAM is one of the leading providers of home-
delivered shopper media, including free-standing inserts and direct mail products. Free-standing inserts
are multiple-page marketing booklets containing coupons, rebates and other consumer offers, which are
distributed to millions of households under the SmartSource Magazine® brand through insertion
primarily into local Sunday publications. Advertisers, primarily packaged goods companies, pay NAM






companion service app on mobile devices and tablets. In addition, as part of its strategy to reach new segments of
the Australian population, Foxtel also offers its pay-TV service via the internet through Foxtel Now, an over-the-
top, or OTT, television service available on a number of compatible devices (including the Foxtel Now box,
mobile devices, tablets, personal computers, Chromecast, Telstra TV, Sony PlayStation, Xbox One and select
smart TVs), as well as Kayo, its recently launched sports-only OTT service that allows subscribers to stream over
50 sports live and on demand. Foxtel also offers a triple play bundle product, which consists of Foxtel’s existing
broadcast pay-TV service, sold together with broadband and telephone services. In addition to its pay-TV
services, Foxtel operates foxsports.com.au, a leading general sports website in Australia, and Watch NRL and
Watch AFL, subscription services that provide live streaming and on-demand replays of National Rugby League
and Australian Football League matches, internationally.

Foxtel generates revenue primarily through subscription revenue as well as advertising revenue. Foxtel’s
business generally is not highly seasonal, though results can fluctuate due to the timing and mix of its local and
international sports programming, as expenses associated with licensing certain programming rights are
recognized during the applicable season or event. The following table provides information regarding certain key
performance indicators for Foxtel (see “Part |. Business—Explanatory Note Regarding Certain Key Metrics” for
more information regarding the calculation of these performance indicators):

FY 2019

(in 000’s, except
ARPU and Churn)

Broadcast Subscribers

Residential) ... 2,104

CommerCiald L 264
OTT Subscribers (Total (Paid))

FOXtEl NOWE) L e 460 (446 Paid)

KaYO®) 382 (331 Paid)
Broadcast ARPUG) . . ... A$78 (US$55)
Broadcast Subscriber Churn(® . .. ... . . 15%

(M Subscribing households throughout Australia as of June 30, 2019.

@  Residential equivalent business units throughout Australia as of June 30, 2019.

()  Total and Paid Foxtel Now subscribers as of June 30, 2019. Paid Foxtel Now subscribers excludes
customers receiving service for no charge under certain new subscriber promotions.

@) Total and Paid Kayo subscribers as of June 30, 2019. Paid Kayo subscribers excludes customers receiving
service for no charge under certain new subscriber promotions.

®)  Average monthly broadcast residential subscription revenue per user (excluding Optus) (Broadcast ARPU)
for the year ended June 30, 2019.

6  Broadcast residential subscriber churn rate (Broadcast Subscriber Churn) for the year ended June 30, 2019.






by Daniel Silva, The Woman in the Window by A.J. Finn, The Tattooist of Auschwitz by Heather Morris, Sapiens
by Yuval Noah Harari, You Are My Happy by Hoda Kotbe, Dear Boy by Paris Rosenthal & Jason Rosenthal, The
Good Egg by Jory John and Kitchen Confidential by Anthony Bourdain.

HarperCollins derives its revenue from the sale of print and digital books to a customer base that includes global



developers. Realestate.com.au and realcommercial.com.au offer a product hierarchy which enables real estate
agents and property developers to upgrade listing advertisements to increase their prominence on the site, as well



apps. Listing advertisements are typically sold on a subscription basis. Opcity’s concierge-based business model
leverages its proprietary technology and platform to connect real estate professionals and other service providers,
such as lenders and insurance companies, to Opcity’s pre-vetted consumers. Opcity’s performance-based services
connect real estate agents and brokers with these consumers and typically generate success fees upon completion
of the associated real estate transaction, while the subscription-based services give service providers access to the
same highly qualified home shoppers. Realtor.com® also derives revenue from sales of non-listing advertisement,
or Media, products to real estate, finance, insurance, home improvement and other professionals that enable those
professionals to connect with realtor.com®’s highly engaged and valuable consumer audience. Media products
include sponsorships, display advertisements, text links, directories and Digital Advertising Package. Non-listing
advertisement pricing models include cost per thousand, cost per click, cost per unique user and subscription-
based sponsorships of specific content areas or targeted geographies.

In addition to realtor.com®, Move also offers a number of professional software and services products. These
include the Top Producer® productivity and lead management tools and services, which are tailored to real estate
agents and sold on a subscription basis, as well as the ListHub™ service, which syndicates for-sale listing
information from MLSs and other reliable data sources, such as real estate brokerages, and distributes that
content to an array of web sites. Listing syndication pricing includes fixed- or variable-pricing models based on
listing counts, while ListHub™’s advanced reporting products are sold on a monthly subscription basis.

Move competes primarily with other real estate websites and mobile apps focused on the U.S. real estate market,
including zillow.com and trulia.com.

Other

The Other segment includes the Company’s general corporate overhead expenses, corporate Strategy Group and
costs related to the U.K. Newspaper Matters. The Company’s Strategy Group identifies new products and
services across the Company’s businesses to increase revenues and profitability and targets and assesses potential
acquisitions, investments and dispositions. Initiatives include News 1Q, the Company’s data-driven digital
advertising platform that enables targeting and engagement of premium audiences at scale across the Company’s
network of assets. As part of its ongoing role in assessing potential acquisitions and investments, the Strategy
Group also oversaw the Company’s acquisitions of Move, a leading provider of online real estate services in the
U.S., Unruly, a global video advertising marketplace, and Wireless Group, operator of talkSPORT, the leading
sports radio network in the U.K. The Strategy Group also oversees the Company’s strategic digital investments in
India, including Elara, which owns PropTiger.com, Housing.com and Makaan.com.

Governmental Regulation
General

Various aspects of the Company’s activities are subject to regulation in numerous jurisdictions around the world.
The introduction of new laws and regulations in countries where the Company’s products and services are
produced or distributed, and changes in the enforcement of existing laws and regulations in those countries, could
have a negative impact on the Company’s interests.

Australian Media Regulation

The Company’s subscription television interests are subject to Australia’s regulatory framework for the
broadcasting industry, including the Australian Broadcasting Services Act 1992 (Cth) (the “Broadcasting
Services Act”) and the Telecommunications Act 1997 (Cth) (the “Telecommunications Act”) and associated
Codes. The key regulatory body for the Australian broadcasting industry is the Australian Communications and
Media Authority.

Key regulatory issues for subscription television providers include: (a) anti-siphoning restrictions—currently
under the ‘anti-siphoning’ provisions of the Broadcasting Services Act, subscription television providers are
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prevented from acquiring rights to televise certain listed events (for example, the Olympic Games and certain
Australian Rules football and cricket matches) unless national or commercial television broadcasters have not
obtained these rights 26 weeks before the start of the event or the rights are held by commercial television
licensees whose television broadcasting services cover more than 50% of the Australian population or the rights
are held by one of Australia’s two major government-funded broadcasters; and (b) other parts of the
Broadcasting Services Act that may impact the Company’s ownership structure and operations and restrict its
ability to take advantage of acquisition or investment opportunities. Foxtel is also subject to various consumer
protection regimes under the Telecommunications Act and associated Codes, which apply to Foxtel as a
telecommunications service provider.

Data Privacy and Security

The Company’s business activities are subject to laws and regulations governing the collection, use, sharing,
protection and retention of personal data, which continue to evolve and have implications for how such data is
managed. For example, in the U.S., certain of the Company’s websites, mobile apps and other online business
activities are subject to the Children’s Online Privacy Protection Act of 1998, which prohibits the collection of
personally identifiable information online from children under age 13 without prior parental consent. In addition,
the Federal Trade Commission continues to expand its application of general consumer protection laws to
commercial data practices, including to the use of personal and profiling data from online users to deliver
targeted internet advertisements. More state and local governments are also expanding, enacting or proposing
data privacy laws that govern the collection and use of personal data of their residents and increase penalties and
afford private rights of action to individuals in certain circumstances for failure to comply, and most states have
enacted legislation requiring businesses to provide notice to state agencies and to individuals whose personally
identifiable information has been disclosed as a result of a data breach. The California Consumer Privacy Act



Standard Contractual Clauses, are also subject to uncertainty and legal challenges. Challenges to existing data
transfer mechanisms, and any future legal challenges to data transfer mechanisms that may be adopted, could
cause the Company to incur additional costs, require it to change business practices or affect the manner in which
it provides its services.

In Australia, data privacy laws impose additional requirements on organizations that handle personal data by,
among other things, requiring the disclosure of cross-border data transfers, placing restrictions on direct
marketing practices and imposing mandatory data breach reporting, and additional data privacy and security
requirements and industry standards are under consideration.

Industry participants in the U.S., Europe and Australia have taken steps to increase compliance with relevant
industry-level standards and practices, including the implementation of self-regulatory regimes for online
behavioral advertising that impose obligations on participating companies, such as the Company, to give
consumers a better understanding of advertisements that are customized based on their online behavior.

The interpretation and application of data privacy and security laws are often uncertain, in flux, and evolving in
the United States and internationally. The Company continues to monitor pending legislation and regulatory
initiatives to ascertain relevance, analyze impact and develop strategic direction surrounding regulatory trends
and developments, including any changes required in the Company’s data privacy and security compliance
programs.

U.K. Press Regulation

As a result of the implementation of recommendations of the Leveson inquiry into the U.K. press, a Press
Recognition Panel responsible for approving, overseeing and monitoring a new press regulatory body or bodies
was established. Once approved by the Press Recognition Panel, the new press regulatory body or bodies would
be responsible for overseeing participating publishers. In addition to the Press Recognition Panel, certain
legislation provides that publishers who are not members of an approved regulator may be liable for exemplary
damages in certain cases where such damages are not currently awarded and, if Section 40 of the Crime and
Courts Act 2013 is enacted, the payment of costs for both parties in libel actions in certain circumstances.

Press regulator IMPRESS was recognized as an approved regulator by the Press Recognition Panel on

October 25, 2016. However, publications representing the majority of the industry in the U.K., including News
UK, entered into binding contracts to form an alternative regulator, the Independent Press Standards
Organisation, or IPSO, in September 2014. IPSO currently has no plans to apply for recognition from the Press
Recognition Panel. IPSO has an independent chairman and a 12-member board, the majority of which are
independent. IPSO oversees the Editors’ Code of Practice, requires members to implement appropriate internal
governance processes and requires self-reporting of any failures, provides a complaints handling service, has the
ability to require publications to print corrections and has the power to investigate serious or systemic breaches
of the Editors’ Code of Practice and levy fines of up to £1 million. IPSO has also introduced an arbitration
scheme to resolve claims against publications. The burdens IPSO imposes on its print media members, including
the Company’s newspaper publishing businesses in the U.K., may result in competitive disadvantages versus
other forms of media and may increase the costs of regulatory compliance.

U.K. Radio Broadcasting Regulation

The Company’s radio stations in the U.K. and Ireland are also subject to governmental regulation by the relevant
broadcast authorities as the Company is required to obtain and maintain licenses from such authorities to operate
these stations. Although the Company expects its licenses will, where relevant, be renewed in the ordinary course
upon their expiration, there can be no assurance that this will be the case. Non-compliance by the Company with
the requirements associated with such licenses or other applicable laws and regulations, including of the relevant
authority, could result in fines, additional license conditions, license revocation or other adverse regulatory
actions.
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Intellectual Property

The Company’s intellectual property assets include: copyrights in newspapers, books, television programming
and other content and technologies; trademarks in names and logos; trade names; domain names; and licenses of
intellectual property rights. These licenses include: (1) the sports programming rights licenses for the National
Rugby League, Australian Football League, Cricket Australia, V8 Supercars, Formula One, Football Federation
Australia, Australian Rugby Union and other broadcasting rights described in Note 16 to the Financial
Statements; (2) licenses from various third parties, including ARRIS, of patents and other technology for the
set-top boxes and related operating and conditional access systems used in the Company’s pay-TV business;

(3) the trademark license for the realtor.com® website address, as well as the REALTOR® trademark (the “NAR
License”); and (4) the trademark licenses for the use of FOX formative trademarks used in the Company’s
pay-TV business in Australia (the “Fox Licenses”). In addition, its intellectual property assets include patents or
patent applications for inventions related to its products, business methods and/or services, none of which are
material to its financial condition or results of operations. The Company derives value and revenue from its
intellectual property assets through, among other things, print and digital newspaper and magazine subscriptions
and sales, subscriptions to its pay-TV services and distribution and/or licensing of its television programming to
other television services, the sale, distribution and/or licensing of print and digital books, the sale of subscriptions
to its content and information services and the operation of websites and other digital properties.

The Company devotes significant resources to protecting its intellectual property assets in the U.S., the U.K.,
Australia and other foreign territories. To protect these assets, the Company relies upon a combination of
copyright, trademark, unfair competition, patent, trade secret and other laws and contract provisions. However,
there can be no assurance of the degree to which these measures will be successful in any given case. Piracy,
including in the digital environment, continues to present a threat to revenues from products and services based
on intellectual property. Policing unauthorized use of the Company’s products, services and content and related
intellectual property is often difficult and the steps taken may not in every case prevent the infringement by
unauthorized third parties of the Company’s intellectual property. The Company seeks to limit the threat of
piracy by preventing unauthorized access to its content through the use of programming content encryption,
signal encryption and other security access devices and digital rights management software, as well as by
obtaining site blocking orders against pirate streaming and torrent sites and a variety of other actions. The
Company also seeks to limit such threat by pursuing legal sanctions for infringement, promoting appropriate
legislative initiatives and international treaties and enhancing public awareness of the meaning and value of
intellectual property and intellectual property laws. However, effective intellectual property protection may be
either unavailable or limited in certain foreign territories. Therefore, the Company also engages in efforts to
strengthen and update intellectual property protection around the world, including efforts to ensure the effective
enforcement of intellectual property laws and remedies for infringement.

Third parties may challenge the validity or scope of the Company’s intellectual property from time to time, and
such challenges could result in the limitation or loss of intellectual property rights. Irrespective of their validity,
such claims may result in substantial costs and diversion of resources that could have an adverse effect on the
Company’s operations.

Raw Materials

As a major publisher of newspapers, magazines, free-standing inserts and books, the Company utilizes
substantial quantities of various types of paper. In order to obtain the best available prices, substantially all of the
Company’s paper purchasing is done on a regional, volume purchase basis, and draws upon major paper
manufacturing countries around the world. The Company believes that under present market conditions, its
sources of paper supply used in its publishing activities are adequate.

Employees

As of June 30, 2019, the Company had approximately 28,000 employees, of whom approximately 10,000 were
located in the U.S., 4,000 were located in the U.K. and 10,000 were located in Australia. Of the Company’s
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ITEM 1A. RISK FACTORS

You should carefully consider the following risks and other information in this Annual Report on Form 10-K in
evaluating the Company and its common stock. Any of the following risks, or other risks or uncertainties not
presently known or currently deemed immaterial, could materially and adversely affect the Company’s business,
results of operations or financial condition, and could, in turn, impact the trading price of the Company’s
common stock.

The Company’s Businesses Operate in a Highly Competitive Business Environment, and the Company’s Success
Depends on its Ability to Compete Effectively.

The Company’s businesses face significant competition from other sources of news, information and entertainment,
including both traditional and new content providers. This competition continues to intensify as a result of rapid
changes in technologies and platforms, and the Company may be adversely affected if consumers migrate to other
alternatives. For example, advertising and circulation revenues in the Company’s News and Information Services
segment may continue to decline, reflecting consumers’ increasing reliance on a variety of content providers and
platforms, including search engines, news aggregation websites, social media networks and customized news feeds,
for the delivery of news and information, often without charge. In addition, due to the increased availability of high-
speed internet access and innovations in content distribution platforms that enable streaming and downloading of
programming, consumers are now more readily able to watch internet-delivered content through an increasing
variety of providers. These providers include IPTV and SVOD services, such as Fetch TV, Netflix, Stan and
Amazon Prime Video, streaming services offered through digital media providers, such as YouTube and Facebook,
as well as programmers and distributors, such as CBS, Disney and the FTA networks, that have begun providing
content, including smaller, lower-cost or free programming packages, directly to consumers over the internet. The
increasing number of choices available to consumers for video content has caused some of the subscribers to the
Company’s pay-TV services to disconnect their services, downgrade to smaller, less expensive programming
packages or purchase certain services from other providers, and this may continue. This trend has adversely
affected, and may continue to adversely affect, both the Company’s subscription revenue and, in turn, advertisers’
willingness to purchase television advertising from the Company.

In order to compete effectively, the Company must differentiate and distinguish its products and services and
anticipate and adapt to changes in consumer tastes and behaviors, which in turn, depends on many factors both
within and beyond its control. For example, the Company relies on acceptance of the high-quality differentiated
content in its newspapers, book titles, pay-TV programming and radio stations, as well as its wide array of digital
and mobile products and services, in order to retain and grow its audiences, consumers and subscribers.
However, when faced with a multitude of choices, consumers may place greater value on the convenience and
price of content and other products and services than they do on their source, quality or reliability. Online traffic
and product purchases are also driven by internet search results, referrals from social media and other platforms



time period the Company expects or that it will realize, in full or in part, the anticipated benefits it expects such



and retain employees with the necessary skill sets and knowledge base. For example, the Company has made,
and expects to continue to makes investments and incur costs in its pay-TV business as it continues to develop
and improve its OTT services, including its recently-launched Kayo sports streaming service, Foxtel Now and
other potential new OTT services. The development of new technologically advanced products is a complex and
uncertain process, and there is a risk the Company may not be able to develop and market these opportunities in a
timely or cost-effective manner and its responses and strategies to remain competitive, including new product
offerings, may not be accepted by consumers or generate sufficient revenues to be profitable. The Company’s
failure to respond to and develop new technologies, distribution channels and platforms, products and services to
take advantage of advancements in technology and the latest consumer preferences could cause its customer,






access to certain content. For example, professional sports leagues or teams, as well as programmers and
distributors such as CBS and Disney, have created and may continue to create their own direct-to-consumer
offerings. Further, consolidation among content providers may increase the amount of content that could become
unavailable to the Company. The loss of rights may adversely affect the breadth or quality of the Company’s
content offerings, including the extent of the sports coverage and the availability of other popular entertainment
programming offered by the Company and lead to customer or audience dissatisfaction or, in some cases, loss of
customers or audiences, which could, in turn, adversely affect its revenues. In addition, the Company’s business,
results of operations and financial condition could be adversely affected if upon renewal, escalations in
programming rights costs are unmatched by increases in subscriber and carriage fees and advertising rates.



Company’s financial statements are denominated in U.S. dollars, changes in foreign currency exchange rates
between the U.S. dollar and other currencies have had, and will continue to have, a currency translation impact
on the Company’s earnings when the results of those operations that are reported in foreign currencies are
translated into U.S. dollars for inclusion in the Company’s consolidated financial statements, which could, in
turn, have an adverse effect on its reported results of operations in a given period or in specific markets. In
particular, exchange rates between the U.S. dollar and the British pound sterling are expected to remain volatile
due to continued political uncertainty in the U.K. and the negotiation of its exit from the European Union,
commonly referred to as “Brexit.”

Weak Domestic and Global Economic Conditions and Volatility and Disruption in the Financial and Other
Markets May Adversely Affect the Company’s Business.

The U.S. and global economies have undergone, and continue to experience, periods of economic and market
weakness or uncertainty, including as a result of recent trade disputes between a number of countries. These
conditions have in the past resulted in, among other things, a general tightening in the credit and capital markets,
limited access to the credit and capital markets, lower levels of liquidity, increases in the rates of default and
bankruptcy, lower consumer and business spending, lower consumer net worth and a dramatic decline in the real
estate market. Such market disruptions have often led to broader economic downturns that have historically
resulted in lower advertising expenditures, lower demand for the Company’s products and services and
unfavorable changes in the mix of products and services purchased and have adversely affected the Company’s
business, results of operations, financial condition and liquidity. Any continued or recurring economic weakness
could further impact the Company’s business and reduce its circulation and subscription, advertising, real estate,
consumer and other revenues and otherwise negatively impact the performance of its businesses. The Company
is particularly exposed to certain Australian business risks, including specific Australian legal and regulatory
risks, consumer preferences and competition, because it holds a substantial amount of Australian assets and
generated approximately 40% of its fiscal 2019 revenues from Australia. As a result, the Company’s business,
results of operations and financial condition may be adversely affected by negative developments in the
Australian market, including, for example, recent weakness in the Australian residential real estate market which
has led, and may continue to lead, to lower listing volumes at REA Group. The Company also generated
approximately 13% of its fiscal 2019 revenues from the U.K., which continues to experience political, regulatory,
economic and market uncertainty as it negotiates the terms of Brexit. While the impact of Brexit is difficult to
predict, it could significantly affect the fiscal, monetary, political and regulatory landscape, lead other member
countries to consider leaving the European Union, result in the diminishment or elimination of barrier-free access
between the U.K. and other European Union member states and additional volatility and disruption in the
financial and other markets and have an adverse impact on the Company’s businesses in the U.K. and elsewhere.

In addition, further volatility and disruption in the financial markets could make it more difficult and expensive
for the Company to obtain financing or refinance its existing indebtedness. These conditions could also impair
the ability of those with whom the Company does business to satisfy their obligations to the Company, including
as a result of their inability to obtain capital on acceptable terms. Although the Company believes that its
capitalization, operating cash flow and current access to credit and capital markets, including the Company’s
revolving credit facility, will give it the ability to meet its financial needs for the foreseeable future, there can be
no assurance that any further volatility and disruption in domestic and global credit and capital markets will not
impair the Company’s liquidity or increase its cost of borrowing.

The Company Relies on Network and Information Systems and Other Technology Whose Failure or Misuse
Could Cause a Disruption of Services or Loss, Improper Access to or Disclosure of Personal Data, Business
Information, Including Intellectual Property, or Other Confidential Information, Resulting in Increased Costs,
Loss of Revenue, Reputational Damage or Other Harm to the Company’s Business.

Network and information systems and other technologies, including those related to the Company’s network
management, are important to its business activities and contain the Company’s proprietary, confidential and
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sensitive business information, including personal data of its customers and personnel. The Company also relies






The Company’s consolidated debt could also have other adverse effects. A portion of the outstanding debt bears
interest at variable rates, which exposes the Company to the risk of interest rate fluctuations. If interest rates
increase, the applicable debt service obligations will increase, which could reduce available cash flow and make it
more difficult to make scheduled debt payments and/or limit the amount of cash available for operations, including
investments and capital expenditures. Although the Company hedges a portion of the exposure to these interest rate
movements, there can be no assurance that it will be able to continue to do so at a reasonable cost or at all, or that
there will not be a default by any of the counterparties to those arrangements. In addition, the Foxtel operating
subsidiaries’ outstanding Debt Documents contain significant financial and operating covenants that may limit their
operational and financial flexibility. Subject to certain exceptions, these covenants restrict or prohibit these
operating subsidiaries from, among other things, undertaking certain transactions, disposing of properties or assets
(including subsidiary stock), merging or consolidating with any other person, making financial accommodation
available, giving guarantees, entering into certain other financing arrangements, creating or permitting certain liens,
engaging in transactions with affiliates, making repayments of other loans and undergoing fundamental business
changes. These instruments also generally include financial covenants requiring the Foxtel operating subsidiaries to
maintain specified total debt to EBITDA and interest coverage ratios. In the event any of these covenants are
breached and such breach results in a default under any of the Foxtel operating subsidiaries’ Debt Documents, the



implications for how such data is managed. Many of these laws and regulations continue to evolve, and
substantial uncertainty surrounds their scope and application. Complying with these laws and regulations could






quarter of fiscal 2019 and the Company believes those effects have been appropriately recorded, various
interpretive issues remain with respect to the Tax Act and regulatory guidance on many aspects of the Tax Act
has not been issued. The Company continues to monitor, among other things, changes in interpretations of the
Tax Act, any legislative action arising because of the Tax Act and any changes in accounting standards for
income taxes or related interpretations in response to the Tax Act. The Company cannot predict the manner in
which provisions of the Tax Act or any related regulations, legislation or accounting standards may be
interpreted or enforced in the future or whether such interpretation or enforcement may have a material adverse
effect on its income tax expense and/or its business, results of operations and financial condition. See Note 19 to
the Financial Statements for more information regarding the impact of the Tax Act.

On May 31, 2019, the Organization for Economic Cooperation and Development released a program of work to
develop a consensus solution in relation to its Base Erosion and Profit Shifting Action 1, Addressing the Tax
Challenges of the Digitalization of the Economy. The outcome of this program may change various aspects of the
existing framework under which the Company’s tax obligations are determined in countries in which it does
business. In connection with the release of the program, several foreign jurisdictions introduced new digital
services taxes on revenue of companies that provide certain digital services. There is limited guidance about the
applicability of these new taxes to the Company’s businesses and significant uncertainty as to what type of
digital services will be deemed in scope. If these new taxes are applied to the Company’s revenue in these
foreign jurisdictions, which include the U.K., it could have an adverse impact on its business and financial
performance.

Theft of the Company’s Content, including Digital Piracy and Signal Theft, may Decrease Revenue and
Adversely Affect the Company’s Business and Profitability.

The Company’s success depends in part on its ability to maintain and monetize the intellectual property rights in
its content, and theft of its brands, programming, digital content, books and other copyrighted material affects the
value of its content. Developments in technology, including the wide availability of higher internet bandwidth
and reduced storage costs, increase the threat of content piracy by making it easier to stream, duplicate and
widely distribute pirated material, including from other less-regulated countries into the Company’s primary
markets. The Company seeks to limit the threat of content piracy by preventing unauthorized access to its content
through the use of programming content encryption, signal encryption and other security access devices and
digital rights management software, as well as by obtaining site blocking orders against pirate streaming and
torrent sites and a variety of other actions, both individually and, in some instances, together with industry
associations. However, these efforts are not always successful, and the Company cannot ensure that it will be
able to reduce or control theft of its content. The proliferation of unauthorized use of the Company’s content may
have an adverse effect on its business and profitability by reducing the revenue that the Company could receive
from the legitimate sale and distribution of its content. Moreover, protection of the Company’s intellectual
property rights is dependent on the scope and duration of its rights as defined by applicable laws in the U.S. and
abroad and the manner in which those laws are construed. If those laws are drafted or interpreted in ways that
limit the extent or duration of the Company’s rights, or if existing laws are changed, the Company’s ability to
generate revenue from its intellectual property may decrease, or the cost of obtaining and maintaining rights may
increase. In addition, the failure of legal and technological protections to evolve as piracy and associated
technological tools become more sophisticated, could make it more difficult for the Company to adequately
protect its intellectual property, which could, in turn, negatively impact its value and further increase the
Company’s enforcement costs.

The Company’s Pay-TV Business Depends on a Single or Limited Number of Suppliers for Certain Key Products
or Services, and Any Reduction or Interruption in the Supply of These Products and Services or a Significant
Increase in Price Could Have an Adverse Effect on the Company’s Business, Results of Operations and
Financial Condition.

The Company’s pay-TV business depends on a single or limited number of third party suppliers to supply certain
key products and services necessary to provide its pay-TV services. In particular, the Company depends on Optus
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to provide all of its satellite transponder capacity, and ARRIS and Technicolor are the Company’s sole suppliers
of satellite set-top boxes and the Foxtel Now box, respectively. If any of these suppliers breaches or terminates
their agreements with the Company or otherwise fails to perform their obligations in a timely manner,
experiences operating or financial difficulties, is unable to meet demand due to component shortages, insufficient
capacity or otherwise, significantly increases the amount the Company pays for necessary products or services or
ceases production of any necessary product, the Company’s business, results of operations and financial
condition may be adversely affected.

In addition, Telstra is the primary supplier of cable distribution capacity for the Company’s pay-TV
programming and is also currently the exclusive provider of wholesale fixed voice and broadband services for the
Company’s pay-TV business, as well as its primary supplier of wholesale mobile voice and broadband services
and the largest reseller of its cable and satellite products. Any disruption in the supply of those services or a
decline in Telstra’s business could result in disruptions to the supply of, and/or reduce the number of subscribers
for, the Company’s products and services, which could, in turn, adversely affect its business, results of operations
and financial condition.

While the Company will seek alternative sources for the products and services described above where possible
and/or permissible under applicable agreements, it may not be able to develop these alternative sources quickly
and cost-effectively, which could impair its ability to timely deliver its products and services to its subscribers or
operate its business.

The Company’s International Operations Expose it to Additional Risks that Could Adversely Affect its Business,






Damage, Failure or Destruction of Satellites and Transmitter Facilities that the Company’s Pay-TV Business
Depends Upon to Distribute its Programming Could Adversely Affect the Company’s Business, Results of
Operations and Financial Condition.

The Company’s pay-TV business uses satellite systems to transmit its programming to its subscribers and/or
authorized sublicensees. The Company’s distribution facilities include uplinks, communications satellites and
downlinks, and the Company also uses studio and transmitter facilities. Transmissions may be disrupted or
degraded as a result of local disasters, including extreme weather, that damage or destroy on-ground uplinks or
downlinks or studio and transmitter facilities, or as a result of damage to a satellite. Satellites are subject to
significant operational and environmental risks while in orbit, including anomalies resulting from various factors
such as manufacturing defects and problems with power or control systems, as well as environmental hazards
such as meteoroid events, electrostatic storms and collisions with space debris. These events may result in the
loss of one or more transponders on a satellite or the entire satellite and/or reduce the useful life of the satellite,
which could, in turn, lead to a disruption or loss of video services to the Company’s customers. The Company
does not carry commercial insurance for business disruptions or losses resulting from the foregoing events as it
believes the cost of insurance premiums is uneconomical relative to the risk. Instead, the Company seeks to
mitigate this risk through the maintenance of backup satellite capacity and other contingency plans. However,
these steps may not be sufficient, and if the Company is unable to secure alternate distribution, studio and/or
transmission facilities in a timely manner, any such disruption or loss could have an adverse effect on the
Company’s business, results of operations and financial condition.

The Company is Subject to Payment Processing Risk Which Could Lead to Adverse Effects on the Company’s
Business and Results of Operations.

The Company’s customers pay for its products and services using a variety of different payment methods,
including credit and debit cards, prepaid cards, direct debit, online wallets and through direct carrier and partner
billing. The Company relies on internal systems as well as those of third parties to process payment. Acceptance
and processing of these payment methods are subject to certain rules and regulations and require payment of
interchange and other fees. To the extent there are increases in payment processing fees, material changes in the
payment ecosystem, delays in receiving payments from payment processors, any failures to comply with, or
changes to, rules or regulations concerning payment processing, loss of payment or billing partners and/or
disruptions or failures in, or fraudulent use of or access to, payment processing systems or payment products, the
Company’s results of operations could be adversely impacted and it could suffer reputational harm. Furthermore,
if the Company is unable to maintain its chargeback rate at acceptable levels, card networks may impose fines
and its card approval rate may be impacted. The termination of the Company’s ability to process payments on
any major payment method would adversely affect its business and results of operations.

Labor Disputes May Have an Adverse Effect on the Company’s Business.

In a variety of the Company’s businesses, it engages the services of employees who are subject to collective
bargaining agreements. If the Company is unable to renew expiring collective bargaining agreements, it is
possible that the affected unions could take action in the form of strikes or work stoppages. Such actions, as well
as higher costs in connection with these collective bargaining agreements or a significant labor dispute, could
have an adverse effect on the Company’s business by causing delays in production or by reducing profit margins.

The Market Price of the Company’s Stock May Fluctuate Significantly.

The Company cannot predict the prices at which its common stock may trade. The market price of the
Company’s common stock may fluctuate significantly, depending upon many factors, some of which may be
beyond its control, including: (1) the Company’s quarterly or annual earnings, or those of other companies in its
industry; (2) actual or anticipated fluctuations in the Company’s operating results; (3) success or failure of the
Company’s business strategy; (4) the Company’s ability to obtain financing as needed; (5) changes in accounting
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standards, policies, guidance, interpretations or principles; (6) changes in laws and regulations affecting the
Company’s business; (7) announcements by the Company or its competitors of significant new business
developments or customers; (8) announcements by the Company or its competitors of significant acquisitions or
dispositions; (9) changes in earnings estimates by securities analysts or the Company’s ability to meet its
earnings guidance, if any; (10) the operating and stock price performance of other comparable companies;

(11) investor perception of the Company and the industries in which it operates; (12) results from material
litigation or governmental investigations; (13) changes in capital gains taxes and taxes on dividends affecting
stockholders; and (14) overall market fluctuations and general economic conditions.

Certain of the Company’s Directors and Officers May Have Actual or Potential Conflicts of Interest Because of



»  special stockholders’ meeting to be called only by the Chief Executive Officer, the Board of Directors,
or the holders of not less than 20% of the voting power of the Company’s outstanding voting stock;

« the requirement that stockholders give the Company advance notice to nominate candidates for election
to the Board of Directors or to make stockholder proposals at a stockholders’ meeting;

» the requirement of an affirmative vote of at least 65% of the voting power of the Company’s
outstanding voting stock to amend or repeal its by-laws;

e vacancies on the Board of Directors to be filled only by a majority vote of directors then in office;
e certain restrictions on the transfer of the Company’s shares; and

e the Board of Directors to issue, without stockholder approval, Preferred Stock and Series Common
Stock with such terms as the Board of Directors may determine.

These provisions could discourage potential acquisition proposals and could delay or prevent a change in control
of the Company, even in the case where a majority of the stockholders may consider such proposals, if effective,
desirable.

In addition, in connection with the Separation, the Company’s Board of Directors adopted a stockholder rights
agreement, which it extended in June 2014, June 2015 and again in June 2018. Pursuant to the third amended and
restated stockholder rights agreement, each outstanding share of the Company’s common stock has attached to it
a right entitling its holder to purchase from the Company additional shares of its Class A Common Stock and
Class B Common Stock in the event that a person or group acquires beneficial ownership of 15% or more of the
then-outstanding Class B Common Stock without approval of the Company’s Board of Directors, subject to
exceptions for persons beneficially owning 15% or more of the Company’s Class B Common Stock immediately
following the Separation. The stockholder rights agreement could make it more difficult for a third-party to
acquire the Company’s voting common stock without the approval of its Board of Directors. The rights expire on
June 18, 2021, except as otherwise provided in the rights agreement. Further, as a result of his ability to appoint
certain members of the board of directors of the corporate trustee of the Murdoch Family Trust, which
beneficially owns less than one percent of the Company’s outstanding Class A Common Stock and
approximately 38.4% of the Company’s Class B Common Stock as of August 5, 2019, K. Rupert Murdoch may
be deemed to be a beneficial owner of the shares beneficially owned by the Murdoch Family Trust. K. Rupert
Murdoch, however, disclaims any beneficial ownership of these shares. Also, K. Rupert Murdoch beneficially
owns or may be deemed to beneficially own an additional one percent of the Company’s Class B Common Stock
and less than one percent of the Company’s Class A Common Stock as of August 5, 2019. Thus, K. Rupert
Murdoch may be deemed to beneficially own in the aggregate less than one percent of the Company’s Class A
Common Stock and approximately 39.4% of the Company’s Class B Common Stock as of August 5, 2019. This
concentration of voting power could discourage third parties from making proposals involving an acquisition of
the Company. Additionally, the ownership concentration of Class B Common Stock by the Murdoch Family
Trust increases the likelihood that proposals submitted for stockholder approval that are supported by the
Murdoch Family Trust will be adopted and proposals that the Murdoch Family Trust does not support will not be
adopted, whether or not such proposals to stockholders are also supported by the other holders of Class B
Common Stock. Furthermore, the adoption of the third amended and restated stockholder rights agreement will
prevent, unless the Company’s Board of Directors otherwise determines at the time, other potential stockholders
from acquiring a similar ownership position in the Company’s Class B Common Stock and, accordingly, could
prevent a meaningful challenge to the Murdoch Family Trust’s influence over matters submitted for stockholder
approval.



ITEM 2. PROPERTIES

The Company owns and leases various real properties in the U.S., Europe, Australia and Asia that are utilized in
the conduct of its businesses. Each of these properties is considered to be in good condition, adequate for its
purpose and suitably utilized according to the individual nature and requirements of the relevant operations. The
Company’s policy is to improve and replace property as considered appropriate to meet the needs of the
individual operation.

United States
The Company’s principal real properties in the U.S. are the following:

(@) The U.S. headquarters of the Company, located at 1211 Avenue of the Americas, New York, New York and
the offices of the Company located at 1185 Avenue of the Americas, New York, New York, each of which
are subleased from FOX. These spaces include the executive and corporate offices of the Company, the
executive and editorial offices of Dow Jones, the editorial offices of the Post and the executive offices of
NAM;

(b) The leased offices of HarperCollins U.S. in New York, New York;

(c) The leased offices of HarperCollins U.S. in Scranton, Pennsylvania;

(d) The leased printing plant of the Post located in Bronx, New York;

(e) The leased offices of Move in Santa Clara, California;

(f) The leased offices of NAM in Wilton, Connecticut;

(9) The office space campus owned by the Company in South Brunswick, New Jersey; and

(h) The leased offices of Opcity in Austin, Texas.

Europe
The Company’s principal real properties in Europe are the following:

(@) The leased headquarters and editorial offices of the London operations of News UK, Dow Jones and
HarperCollins at The News Building, 1 London Bridge Street, London, England,;

(b) The newspaper production and printing facilities for its U.K. newspapers, which consist of:

1. The leased office space at each of Fleet House, Peterborough, England; Dublin, Ireland; and Glasgow
City Centre, Scotland; and

2. The freehold interests in each of a publishing and printing facility in Broxbourne, England and printing
facilities in Knowsley, England and North Lanarkshire, Scotland; and

(c) The leased warehouse and office facilities of HarperCollins Publishers Limited in Glasgow, Scotland.

Australia and Asia
The Company’s principal real properties in Australia and Asia are the following:
(@) The Australian newspaper production and printing facilities which consist of:

1. The Company-owned print center and office building in Sydney, Australia at which The Australian,
The Daily Telegraph and The Sunday Telegraph are printed and published, respectively;

2. The leased print center and office facility in Melbourne, Australia at which Herald Sun and Sunday



3. The Company-owned print center and office building in Adelaide, Australia at which The Advertiser
and Sunday Mail are printed and published, respectively; and

4. The Company-owned print center and office building in Brisbane, Australia at which The Courier Mail
and The Sunday Mail are printed and published, respectively;

(b) The leased headquarters of Foxtel in Sydney, Australia;

(c) The leased corporate offices and call center of Foxtel in Melbourne, Australia;
(d) The leased offices and studios of FOX SPORTS Australia in Sydney, Australia;
(e) The leased corporate offices of REA Group in Melbourne, Australia; and

(f) The leased office space of Dow Jones in Hong Kong.

ITEM 3. LEGAL PROCEEDINGS

The Company routinely is involved in various legal proceedings, claims and governmental inspections or
investigations, including those discussed below.

News America Marketing
Insignia Systems, Inc.

On July 11, 2019, Insignia Systems, Inc. (“Insignia”) filed a complaint in the U.S. District Court for the District
of Minnesota against News America Marketing FSI L.L.C. (“NAM FSI”), News America Marketing In-Store
Services L.L.C. (“NAM In-Store”) and News Corporation (together, the “NAM Parties”) alleging violations of
federal and state antitrust laws and common law business torts. The complaint seeks treble damages, injunctive
relief and attorneys’ fees and costs. While it is not possible at this time to predict with any degree of certainty the
ultimate outcome of this action, the NAM Parties believe they have been compliant with applicable laws and
intend to defend themselves vigorously.

Valassis Communications, Inc.

On November 8, 2013, Valassis Communications, Inc. (“Valassis”) filed a complaint in the U.S. District Court
for the Eastern District of Michigan (the “District Court™) against News America Incorporated, NAM FSI, NAM
In-Store and News Corporation (together, the “NAM Group”) alleging violations of federal and state antitrust
laws and common law business torts. The complaint sought treble damages, injunctive relief and attorneys’ fees



U.K. Newspaper Matters

Civil claims have been brought against the Company with respect to, among other things, voicemail interception
and inappropriate payments to public officials at the Company’s former publication, The News of the World, and
at The Sun, and related matters (the “U.K. Newspaper Matters”). The Company has admitted liability in many
civil cases and has settled a number of cases. The Company also settled a number of claims through a private
compensation scheme which was closed to new claims after April 8, 2013.

In connection with the Separation, the Company and 21st Century Fox agreed in the Separation and Distribution
Agreement that 21st Century Fox would indemnify the Company for payments made after the Distribution Date
arising out of civil claims and investigations relating to the U.K. Newspaper Matters as well as legal and
professional fees and expenses paid in connection with the previously concluded criminal matters, other than
fees, expenses and costs relating to employees (i) who are not directors, officers or certain designated employees
or (ii) with respect to civil matters, who are not co-defendants with the Company or 21st Cen